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Learning Objectives 
 
At the conclusion of this lecture participants will be able to: 
 

1. Distinguish the concepts of consumer and patient in the health care context; 
 

2. Identify some implications of that distinction for decision-making in health and 
health care; 

 
3. Describe the role of motivation and incentive in health and health care behaviors; 

and 
 

4. Specify one or more mechanisms in which these concepts are currently being 
operationalized in selected public and private health care reform initiatives.  
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